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2017 USPS Promotions

Six promotions in 2017 

Incentive programs to earn 
additional postage discounts or 
rebates

Pre-enrollment required with 
samples submitted for approval





Earned Value Promotion

Jan. 1 – June 30

Mailers utilizing Reply Mail

$.05 credit per qualifying BRM/CRM returned mail 
pieces ~ credit applied to future mailings

Unfortunately, the registration period for this 
rebate promotion expired Dec. 31st.



Earned Value Promotion

• Costs nothing

• Zero effort

• Free postage

• 2016 – rebate was approximately $30,000



Mobile Shopping Promo

August 1 – December 31

Highlight the connection between the 
mailpiece and digital shopping 
experience

Mobile-optimized online shopping

2% of eligible postage

Standard & Non-profit letters and flats



Mobile Shopping Promo

Directional Copy and Mobile 

Optimization are requirements 

to qualify for the promotion. 

Directional Copy is print near 

the technology that informs the 

customer to “Scan Here”, 

“Scan for special offer”, etc. 



Mobile Shopping Promo

Non Mobile Optimized Sites
Do not qualify for the promotion 



Mobile Shopping Promo

• Costs nothing

• Minimal effort

• Benefit - 2% discount before mailing

• 2016 – discount totaled $147,000



Tactile, Sensory & Interactive 
Mailpiece Engagement

February 1 – July 31

Incorporate a “multi-sensory experience” into mailpiece

Use of specialty inks, sensory elements, textural papers, 
or other dimensional interactive elements 

Sound, scent, texture, dimension

2% of eligible postage

Standard and Non-profit



Tactile, Sensory & Interactive 
Mailpiece Engagement

Inks May Include: Conductive Inks, Leuco Dyes, Hydrochromics, and 
Photochromics

Textural: paper surfaces may be coated, laminated, or made of unique 
materials (ex: “turf” paper, sandpaper, velvet finish, fuzzy touch, etc) 

- Scented: paper infused with scent (ex: catnip, fresh bread) 

- Sound: paper that incorporates sound chip/speakers (ex: car sound) 

- Visual: special effects with filters, holographics, 
lenticular 

Interactive Mailpieces: 3-Dimensional, pop-ups, 
infinite folding, etc. 



Tactile, Sensory & Interactive 
Mailpiece Engagement

• Cost <$1,000

• < 8 hours of design effort

• Monetary benefit – broke even

• Response rate did not change



July 1 – December 31

Marketing messages that use color, 
dynamic variable print and personalized 
messaging

Focus on bill & statement mailers

2% of eligible postage

First-Class letters, utilizing   IMB Full-
Service

Personalized Color Transpromo



Acceptable 

sample 
mailpiece



Unacceptable 

sample 
mailpiece

Statement does not 
contain a dynamically 
printed promotional or 
consumer information 
message.

Color is only used in 
transactional fields.



Personalized Color Transpromo

• Enrolled but did not participate

• Complex project

• Pilot cost $15,000

• Saved millions



March 1 – August 31

Integrate NFC technology, Video in Print, 
Augmented Reality, Virtual Reality or Digital to 
Direct experience triggered by their mail piece

2% of eligible postage

First-Class, Standard Mail                                           
and Non-profit  cards,                                             
letters and flats

Emerging & Advanced Technology



May 1 – July 31

First time Promo mailers to promote events and offers 
that incorporate print-mobile technology on up to 
10,000 pieces 

Mail tracking is included

5% of eligible postage

Standard and Non-profit  letters and flats.  ONE mailing.

Direct Mail Starter



Direct Mail Starter

Participation Option 1: QR Code and Print/Mobile 

Technology Requirement 

All qualifying mail must contain a mobile barcode or other 

equivalent print/mobile technology that when scanned by a 
mobile device leads to a complete mobile optimized website. 



Direct Mail Starter

Participation Option 2: Mail Scanning/Tracking Technology 
Requirement 

This technology uses an automated mail 
tracking system that incorporates 
barcode scanning technology to 
track mailings through the USPS 
system. Contact the Program 
Office for review and approval.






